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California Business Minute

Celebrates First Year Anniversary
The California Business Minute, CBM, www.CaliforniaBusinesMinute.com  is celebrating its first year of providing its e-newsletter.

A year ago today, the first daily newsletter and California Business Minute was released.

It would be the first of 45 trial 'Minutes' given to a focus group which provided refinements to the 

product before the website, blog and the concept for radio presentations (still being worked) 

would be launched.  
The brainchild of Tim Johnson, the purpose of the California Business Minute, CBM is to provide a quick daily synopsis of the economic and business news, (Monday through Friday) from California in direct response to the need of ease and accessibility by busy private/public executives and professionals currently doing or for those wanting to do business in, from or to the Golden State.
Tim has worked in economic development for nearly 25 years. After his organization received the national Award of Excellence from the US Department of Commerce, as the 'Best Rural' economic development program in the nation in 2006, he stepped down as Executive Director. He left to volunteer in a program sponsored by the US Department of Commerce with the International Economic Development Council to help deploy public grants and loans specifically in Louisiana for business and industry that were impacted by Hurricanes Katrina and Rita. 

It was during this time that Tim put together an outline of a business plan. In formulating the business plan, Tim recognized that there were many media outlets in the state, but they cover specific regions or narrow statewide topics.  Some are daily, but typically are presented in weekly or monthly formats.  The concept behind the CBM is to highlight a key business or economic trend or action on a daily basis.  The CBM looks statewide but also by region and by markets providing information on what is going on not only around the board rooms of California's corporations and small businesses but also what is happening in the city councils, county board chambers, the State Legislature and Congress as it pertains to business and the economy of the 'Golden State'.

Tim knew he needed help to take the concept to reality.  He readily turned to long time friend and colleague, Dr. Robert Harmon, PhD of Business Administration to seek his advice. Dr. Harmon advised and formulated a business model to substantiate the effort.  
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Dr. Harmon engaged further assistance with fellow colleague LB Day IV to provide professional guidance and direction.  Through their efforts came a meeting of the minds in the Silicon Valley on Good Friday 2007 and what a good day it was.  Tim received positive feedback and direction to pursue the activity.  Through further support, specifically from the Sacramento Small Business 
Development Center and director Panda Morgan, Tim began a 45 day trial of the Minutes. The daily Minutes were sent to over 350 people across the state and nation for their review and comment.  Input was received and processed to refine the Minutes.

Robert Harmon, LB Day, Dave Crivelli and Mike Hill provided the motivation for the concept and subsequent launch.  Daisy Lai, Tom Moore and Dale Karthauser provided technical support and Bob Wall has provided great photography.

 

It is estimated that the daily newsletter and corresponding 'Minute' currently reach over 3,000 

toward the goal of 10,000 a day and beyond.  The combined number of hits on the website and 

blog range 1200-1300 unique hits a month, a good start for 9 months for the website and 6 months for the blog, but still below forecasts.  The commitment to connect the professionals involved in business, community, economic, workforce development and redevelopment in the state has been the purpose. We believe we have never wavered to achieve this, even with the current economic downturn. And given that revenue forecasts have not been achieved it would be easy to say this product was launched at the wrong time. But, contrary to these issues, the Minute has proven its worth because it has presented (albeit from an old economic development curmudgeon's perspective) the hard work of the dedicated professionals, organizations and associations working to build a strong, diverse and sustainable California economy - even during these economic times. 

 

So no matter if in Calexico or Crescent City, Susanville or in Imperial Beach or anywhere in between the California Business Minute is committed to presenting the opportunities, news and information, resources and connections of the businesses and economy of California.  

 

Your input is always appreciated. We welcome your thoughts, ideas and comments. The best is yet to come.
For further information contact: Tim Johnson at 916-717-8284 or at tjohnson@californiabusinessminute.com 
